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Objectives 

and Agenda

Demonstration of SurveyMonkey: 
The “Analyze” Platform

Examples of Common Analyses 

Purpose of Data Analysis  

Q&A + Resources

Thinking About Data: 
Analysis Strategy and Matching Question Type



Purpose of  Data Analys is

• Data can help you understand constituent experiences with, and feelings 
about, your organization

• Data can help drive decisions around program improvements

• Actionable data requires thoughtful analysis 

• What are key sub-populations among your constituents? How might program 
experience vary across these groups? 
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Example:  From Data to Ins ight  
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Example cont . :  From Ins ight  to  Act ion
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What are some of the insights you hope to 

gain about your constituents through

Listen for Good? 

DISCUSSION  

QUESTION   #1



Think ing about  Data:  Analys is  Strategy 

• Before starting data analysis, identify key questions that can be answered 
with your Listen for Good data.

• Identify the survey item(s) that can best help you answer these questions

• Consider: How might you organize the data? Are there meaningful 
segmentations, stratifications, or groupings that could help answer your 
questions?

• Remember: Analysis is an iterative process- budget time for this!  
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Think ing about  Data:  Analys is  Strategy

• Consider:  What does the NPS score mean?

• Once you have uncovered the answers to your initial questions, continue to 
review the data to identify trends, outliers, and any additional (potentially 
unanswered) questions

• Construct the narrative. What story is the data telling? What does it mean?

8



Think ing about  Data:  Matching Quest ion Type and Analys is
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• What is the overall experience of our clients in our program?

• Analyze the mean (or average) scores during a defined time period.
Mean Analysis

• How are different clients perceiving their experience in our program?

• Compare demographic groups or those with different durations in the 
program 

Segmentation 
Analysis

• How do clients perceive their experience in our program over time?

• Compare the same question over multiple time periods.
Trend Analysis 
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Which analysis strategies would you use to 

help you answer your questions? (From 

discussion question #1)

DISCUSSION  

QUESTION   #2



Analys is  Tools

• SurveyMonkey includes a built-in package that allows you to perform basic 

analytic techniques

• SurveyMonkey Analyze is user-friendly and also includes built-in charts and 

graphs to help make sense of your data 

• You can also export the data to other analysis software if you have it 

available for more advanced analysis (i.e. Excel, SPS, STATA)

o Grouping data

o Trendlines over multiple surveys
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SurveyMonkey Analyze Demonstrat ion
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ANALYSIS EXAMPLE:

L4G Demo Data



Quest ions a Program Manager might  ask of  th is  data

1. Are there gender differences in the level of interaction with our 

program?

2. Are there demographic differences (across race/ethnicity) in how our 

clients perceive our organization meeting their needs?  

3. What do women say that our organization could do better?

4. How has the data changed over time?
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2016 GRANTEE EXAMPLE:

EL BUEN SAMARITANO
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Overview:

• Based in Austin, TX

• Provides healthcare, education, 

and financial security services for 

families in need

• Focus their L4G surveys on food 

pantry and ESL clients



El Buen Samar i tano Dashboard
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Questions?

18


